4 Best Practices

TO FOSTER CONNECTED
OMNICHANNEL EXPERIENCES

Unbox these best practices to ensure system optimization
and support truly connected omnichannel experiences.

FACTOID

MDM [Master Data
Management]
maintains a single
version of the
truth for product,
customer, vendor,
location and asset
information.!

39% of retailers
recognize the value
of enterprise content
management to
omnichannel, but
only 18% have
satisfactorily
implemented it.2

Use cloud-based delivery systems 10 bo;)st
scalability and shorten time to market ror

3 disseminating consistent content throughout
your enterprise.

Utilize Open APIs

FACTOID

“We can only
encourage purchasing
the type of technology
that allows for change
and growth — in
today’'s world those
technologies are
called API-driven.”?

FACTOID

Dashboards and
scorecards are the
top-requested tools
by business intelli-
gence software
buyers, according

to Gartner.*
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Conclusion

Creating a flexible, scalable IT architecture and ensuring operations are
synchronized and streamlined will allow you to unbox your retail organization's
potential, supporting truly connected omnichannel experiences.
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